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stop reacting and
start looking ahead




i

nesting, working and
exercising from home
will continue
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online grocery and
education (or hybrids)
continue
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more to be spent
on entertainment
and leisure out
of home
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pent up demand




11
virtual and IRL




i

social responsibility



i

equity and inclusion



competition: M&A, digital
wallets, Wal Mart banking,
Starbucks and online-only
banks all giving you a run
for your money
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1 brand is more important than ever
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1 brand is more important than ever

2 don't assume the same people have the same needs
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1 brand is more important than ever
2 don't assume the same people have the same needs

3 millennials are more important than ever
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tant than ever

impor

your bran



top themes: personal,
local, customer
advocacy, convenient,
smart money, price
leader, value


https://thefinancialbrand.com/14608/15-common-brand-positions-for-banks-and-credit-unions/
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your brand is more than
clean restrooms

K] © Banktastic. All rights reserved.
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-Fast, local loan decisions and "we know your name,” are table stakes, not your brand.
-Your brand must be centered around purpose.

-You must differentiate from everyone else.

© Banktastic. All rights reserved.
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First Fedel’al Borrow Bank Learn Apply Now
BANK of KANSAS CITY

Better. Together.

Every day we wake up focused on guiding people down a
path that leads to greater financial well-being.

https://www.ffbkc.com/
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First Federal

BANK of KANSAS CITY

& First Federal

Three obstacles you can overcome

Life happens. But how we react is up to us. Building
an emergency fund is critical so you can easily
navigate your journey without being setback. Our
ebook, Emergency-Proof, highlights three common

Download your free eBook

First name*
Last name*
Email *

What best describes you?*

Please Select

Area of Interest*

Personal deposit accounts
Personal lending

Home equity line

Auto lending and refinancing
Mortgage lending and refinancing
Home building

https://www.ffbkc.com/
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sense quiz
‘Overcoming the
paycheck - to -

paycheck life

0:59

Emergency fund quiz
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#FinancialLiteracyMonth #FinLitMonth

Money tips for those starting tha ,‘ = o
real job
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o First Federal Bank of Kansas City
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It's Financial Literacy Month! Try these budgeting

e
0 L tips to ensure you're staying on top of your
S a l l n a i financial goals: https://hubs.li/HOK9VW70

First Federal Bank of Kansas City
April 26 at 10:10 AM - Q

Start building your financial confidence today! https://hubs.li
[HOK9J5SO0

Start building your
financial confidence!

Start Here

First Federal

BANK of KANSAS CITY
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Q’ Oxygen

Home Personal

SET Y ORUSRESHENSSNEREE Ly | T H
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FLEXIBLE BANKING

https://oxygen.us/

Business


https://oxygen.us/

o. Oxygen

0‘ Oxygen

Home

Home

Banking for the Extraordinary

https://oxygen.us/
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Home Personal

Do it your way:
Personal vs Business

Business

Want to be a freelancer or a business?
Depends how you roll.

Either way, Oxygen has your back. Our experts will
help you set up an LLC so you can start to flex.

https://oxygen.us/
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your internal brand
must be on-point
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This is not just Marketing’s job it's everyone’s job. To build a unique, authentic brand,

it takes every department and every person in the bank.

© Banktastic. All rights reserved.
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Your customers have been forced to

adopt digital services. Now that lobbies
are opening again, they want that, too.

© Banktastic. All rights reserved.



keep building the
digital and bring back
the personal: the
want you everywhere
all the time.



. You have the opportunity—and the obligation—to use technology to
reach people with the things they care about.

« There's no room for one-size-fits-all.

© Banktastic. All rights reserved.



customize product
messages and
delivery channels



Touchpoints

Data-Driven Engagement Platform

A fully automated and interactive digital engagement platform designed to deliver targeted information and
personal digital experiences to new and existing customers.

Welcome Retargeting Products & Time and Ad Hoc Thank You
Re-Engagement content Based on Services Seasonal Triggers  campaigns, Acknowledge their
New and Existing Previous Actions or  Maximize Cross-Sell Loans, CDs, and Other Events, Disasters, loyalty and present
Customers Behaviors Opportunities Financial Instruments that Announcements further helpful
Have an End Date or Time information
of Year

used with permission by:
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Sam, thank you for opening a
high interest checking account.

°

LETS GIT STARTED

The community we serve are at the heart of everything we do

How satisfied were you with your enroliment experience at Huntsville Branch?

Comments

Fixed-Rate Mortgage

MO papelir MAmgage. A fandrate mOrgage peoraded the wecurity cf an

Adjustable-Rate Mortgage
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adjusned rate may be higher o lowes than your intial rate, bt Jl of our ARM.

APPLY NOW have periodic and | ietme “ate Caps 10 help you plan your payments.

In a Hurry, We Make It Fast
08 T 5 025 10 help you strearing the mertgage koan oracess 10 help et y 16 yorLr New
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Contact Us: (256) 5194340 lBERb

The community we serve are at the heart of ev¢

How satisfied were you with your enroliment experience at Hunts|
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Select a Mortgage Banker in Huntsville

Donna Frost Teresa Hagood Melanie Mulling
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Do you have any major life events coming up?
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Recommended Contact Us

A Token of Our Appreciation

Renew your CD and get an additional 0.15% on top of our already high rates! your.

Hello, Michelle
Your money is getting bigger and better with age!

Your CD term is about to reach maturity. At that point, you'll have a 10-day grace period to make
any changes. At Ally, we make it easy to grow your money so take a look at our products and
services and let us know what you would like to do.

High Yield CD

Opened Date: 01,0515
Account Maturity Date:

For full account details, please log in.

LowER | CASHIN
el Crsiiic

(g
Refinance with
|
Confidence! With a CashBack Credit Card, you'll
At Ally, we have the right loan for be able to purchase from almost
you. We keep our rates competitively anywhere as you enjoy the benefits
low and have options tailored to fit of banking with an Ally.

your financial situation.
¢ No annual fee

How low can we go? With our Price... « 10% Ally Deposit Bonus

(WEWR =
EMERGENCIE

The first step to building an emergency fund is to evaluate your monthly expenses, so
you'll know how much remaining income you have to set aside. Use our calculator to
help identify how much you can afford to save each month.

Get Started Now

What'’s your monthly household income?

$0

What are your monthly expenses?
) $0

Calculate

N

20 Minutes to a Better
Financial You
We all know that time is often a... (2

The Importance of
Portfolio Rebalancing

Over time, you might start to see...(2

used with permission by:
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create multiple
platforms for people
to tell you what they
need
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advisory boards
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advisory boards

surveys
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advisory boards

surveys

social media
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advisory boards

surveys

social media

social listening
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advisory boards

surveys

social media

social listening

employee focus groups
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advisory boards

surveys

social media

social listening

employee focus groups

supplier surveys
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advisory boards

surveys

social media

social listening

employee focus groups

supplier surveys

calls and conversations
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financial inclusion
and innovation



=

Powerful Mobile Banking

Learn More

JOIN BANKBLACK Xl
#BankBlack with Pride #BankBlack with Ease  #BankBlack with

Your
Early Pay
Day

Coworkers'
Pay Day
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OnelUnited Bank PRODUCTS WHY US LOGIN STARTNOW! Q
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OUR MONEY MATTERS

OneUnited Bank, the nation's largest black-owned bank and FDIC insured, understands we have to focus on money to
improve the lives of our community! Black buying power in America today is over $1.2 trillion dollars. When focused on
improving our neighborhoods and supporting Black-owned businesses that are more likely to hire Black people, those
dollars become a powerful force. We want you to stand up and represent. We want you to be part of the movement - to
BankBlack® and #BuyBlack - to demonstrate our economic power. Yes..Black Lives Matter. Black Money Matters.

OUR HISTORY

OneUnited Bank began almost 50 years ago with the opening of Unity Bank & Trust in Boston, Massachusetts. OneUnited
Bank was established by combining Black-owned banks across the country - Founders National Bank of Commerce in

| ne Annelecs Familv Savinac Rank in | ne Annealec Pannlec Nlatinnal Rank of Commerce in Miami and Ractaon Rank nf

https://www.oneunited.com/
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» You must earn and build trust.
- You must be digital and mobile.

- You must innovate communications tactics (not just the usual suspects).

© Banktastic. All rights reserved.
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~orbes predicts that by 2030, millennials will
nold five times the wealth they have today and

become the richest generation in history.

© Banktastic. All rights reserved.


https://www.forbes.com/sites/jackkelly/2019/10/26/millennials-will-become-richest-generation-in-american-history-as-baby-boomers-transfer-over-their-wealth/?sh=3fd3b7a16c4b

. If you want the benefit of the huge wealth transfer coming in a few short years,

you must prepare NOW.

. Rethink the products you offer and how they're represented.

. Always be listening.

© Banktastic. All rights reserved.






diversity, equity and
inclusion

“I think they need to do a better job of opening in

low income communities because so many

people there only have pay day loan places
where as if there were banks, they could deposit

checks and build up their savings.”




they notice what
you support

“l wish | knew that they were divested from things

negatively affecting the environment and can

guarantee that my money is not funding bad

things.”




thevy're hungr
for éducatic?ny

“I have some credit card debt | could almost pay off or get it down to super
manageable levels if | use my savings to make a large payment. Question: should
| keep putting money into my savings while making small payments on my credit

card OR make a large payment on my credit card wiping out my savings and
starting from scratch with very little debt? | want actual person advice not
articles hahaha HELP”




-Offer education—more than you think you need to.

-In your social media, be sure to include people and businesses from all communities.
-Stake a claim: be ready to talk about what you will do—and won't do.
-Millennials need to be in your workforce, AND be your customers.

-Make sure all employees know the values you hold dear.
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1 brand is more important than ever
2 don't assume the same people have the same needs

3 millennials are more important than ever
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THOUGHT

Martha Bartlett Piland

martha@banktastic.com
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