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CREDIT

Bank Services

204 Get cash (f?'@\‘ Currency money exchange
% Deposit money {3 Savings account

E Loan [ @ Checking account

,ﬁ, Safety deposit box
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CREDIT

~ Brains =
Information Systems

Voice =
Public Relations

—— Soul=
| Marketing

Hands/Feet =
Community Outreach
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Branch Operations

Outgoing
Multi-Tasker
Detail Oriented

Business Management
Language/Culture
Math
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CREDI

Adaptability
Interpersonal/Active Listening
Professionalism

Club Treasurer
Peer Mediator
Sports
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Human Resources

CREDI

Judgement/Decision-Making
Leadership/Management
Ongoing Development

Integrity
Problem Solver
Good Judgement

Student Government
Volunteer Activities
Community Clubs

English
Family and Consumer Science
Foreign Language
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THE BRAINS OF THE BANK

Information Systems

Personality Traits Skills

* Detail Oriented *» Complex Problem Solving
* Listener » Digital Skills

* Problem Solver * Number Skills

High School Courses Extracurriculars

» Computer Science/Technology * Computer Organizations
*» Math * Social MediaSupport

» Visual Arts » STEM Clubs
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THE SOUL OF THE BANK

Marketing

CREDT

Personality Traits Skills

» Creative * Critical Thinking/Organization
* Qutgoing * Presentation

* Detail Oriented » Sales

High School Courses Extracurriculars

* Business * Theater

* Family and Consumer Science » School Publications

» Visual Arts » Art-Focused Clubs
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THE VOICE OF THE BANK

Public Relations

Personality Traits Skills

» Articulate » Positive Attitude/Motivating

* Persuasive * Presentation Skills

* Honest * Verbal/Written Communication
High School Courses Extracurriculars

* English » Speech/Political Interest

» History/Social Science » School Publications

* Performing Arts *» Media-Focused Clubs
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THE HANDS AND FEET OF THE BANK

Community Outreach

o
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Personality Traits

* Friendly

* Good Listener

» Abilityto Follow-Through

High School Courses

* Business

» Family and Consumer Science
» Social Studies

Skills

» Critical Thinking/Organization
* Monitoring/Self-Motivated

* Teamwork

Extracurriculars

* Sports

* Social Activism

* Community Volunteer

9

© American Bankers Assoclation
1-BD0-BANKERS » aba.com/engagement » communityengagement@aba.com



. CREDIT
Brains =
Information Systems

Voice =
Public Relations
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| Marketing

Hands/Feet =
Community Outreach

10

D american Bankers Assoclation
1-BD0-BANKERS » aba.com/engagement » communityengagement@aba.com

NO ABA
e FOUNDATION




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10

